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HOW WE HELPED ELITE GARAGE DOORS & GATES

RECOVER FROM A LINK FARM SEO ISSUE
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ORGANIC USERS ENGAGEMENT RATE

Organic users increased by Engagement rate increased by
22.35% 8.97%

ORGANIC KEYWORDS CONVERSIONS

Organic keywords increased to Key events increased by
870+ 39.06%
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The Client's Story

Elite Garage Doors & Gates is a trusted provider of garage door and gate
installation, repair, and maintenance services. Over time, the business had built a
strong local reputation, but its online visibility suffered after being impacted by
spammy backlinks and link farm signals. Following low quality content & spam
backlinks updates, the website experienced major ranking drops, declining organic
traffic, and weakened authority metrics. The business needed a structured SEO
recovery strategy to rebuild trust and regain lost visibility safely.

The Challenge

Google Update

The website experienced a significant decline in rankings and

Impact traffic following spam-focused algorithm updates.

Toxic Link SEMrush flagged unhealthy backlink patterns and link farm-
Farm Signals related authority issues.

Declining Organic Several high-value local service keywords lost rankings, affecting
Visibility lead flow and enquiries.

Weak Trust Poor-quality backlinks reduced domain credibility and impacted
Signals overall SEQ performance.

The Turning Point:

Rather than applying temporary ranking fixes, the focus was placed on rebuilding
long-term SEO trust. We approached the project with a recovery-first mindset,
cleaning toxic backlinks, strengthening authority signals, and restoring the website’s
credibility through sustainable SEO practices. The objective wasn't just traffic
recovery. It was to rebuild a healthier digital foundation that Google could trust again.
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Link Farm Cleanup &
Backlink Audit

Authority Recovery
Strategy

Technical SEO
Optimization

Local SEO & Keyword
Recovery

Continuous SEO
Monitoring

01

Performed a detailed backlink analysis to identify toxic and spam-
driven referring domains affecting authority.

02

Removed harmful signals and rebuilt a cleaner backlink profile with more
trustworthy SEO practices.

03

Improved website structure, crawlability, indexing health, and on-page
SEO elements to support recovery.

04

Focused on regaining rankings for high-intent garage door and gate
service keywords across target areas.

05

Closely tracked algorithm changes, backlink quality, and authority
improvements to ensure stable long-term growth.

Within months, the website successfully recovered from spam-related authority
issues and began regaining organic visibility steadily. By removing toxic backlink
signals and rebuilding SEQ trust, the website achieved stronger rankings, healthier
engagement metrics, and improved local search visibility. More importantly, the
recovery was built on sustainable SEQ strategies designed to protect the brand
from future algorithm-related risks.



The Results

3 MONTHS OF SEO IMPACT IN NUMBERS

BEFORE

17

774

807

o Bees L 08

oors & Gates... -
2RO+

Q, Search

64

Q, Try searching "link with Ads"

METRICS

Authority Score

Organic Traffic

Organic Keywords

Conversions

User acquisition: First user primary channel group {Default Channel Group) @ -+

First used prim_Chansssl Group) =

& SHOW ALY BOWS

| Onganic traffic
| Direct traffic
| Reterral & sffilistes rratfic

1 Deganic Search
[Pl 1 - Ape 30, 2026
Deganic Seanch
Deganic Search

Deganic Search

How 1, 2025 - Jan 31,

‘Deganic Search
‘Deganic Seanch
Deganic Ssarch
% change

Deganic Search
Deganic Search

Deganic Search

W6

+ Comparison

| organic trarnc

| mwect wratnc

Referral & affikates
traffic

| organic rarne

Ibrr:ﬂulnc

Retferral & affilates
trealic

| oopanic wattic

I Direct traffic

Reterral b affikates.
teaffic

& Totalusers

TR5E%

150%

05

N, 741
TN
JAE

. 48T1
1 508
el

w B

t I

B32 (91.93%)
0(0%)

1(0.38%)

670(90.42%)
0 {0%)

0 (0%)

Jverview Growth report Compare by countries

) Al Search

Al Visibility

7

@& chacPT
G Al Overview
G Al Mode
# Gemini

Mentions

39

&

24

Cited Pages

a

Returming Engagemen
e fate

130

b 109

T AT

m

w84

T aan
56 5R.36%
o 1 . 3
[T Y a3y
1071 (74.26%) 587N
o) s
(B9 S5.06%
87 (70.82%) H3.06%
00%) %
1 (9.09%) &%
16.00% 697%
N o%
00 IT6E%

Authority Score £9

17  Link tarm

Traffic Share B8
Q 26%

AFTER

20

947

874+

m 18z

14m 135

458

5497%
%

1,795.56%

Organic Traffic £2

585

Organic Keywords £3

807 e

89

Conem Fob1-Apr 30,3004

Comgare: Maw 1, 2023 Jan 11, 2020

Fiows per page:
Event count Koy evenils
All ity - Al eets -

®O55 L]

w2407 . 8400

1 e E TN

LEAEFS 800

. 10428 . 8400

1 oasaen t s

298 no0

== » 000

LETHER

TATE (B217%) TH.00 (B7.64%)

o10%) 000 (0%)

663 (22 28%) 000 (0%)

A950 (58 28%) S7.00 (B9.06%)

0 (o%) 000 (0%)

17 (38%) DD (=)

A500% I6E4%

o o

3811.76% ]

0

0

10

HHE

Dma < w~

- +Tof 7
Lisar kiry aven

LUE

B4TS

s

[

%

2

S5ES
[

s

Paid Tratfic £3

Paid Keywords &3
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Client Feedback

“After the Google update hit our website, we saw a major drop in rankings and leads. The recovery strategy
helped us clean up years of harmful backlinks and regain visibility steadily. We’re now seeing healthier traffic,

better rankings, and stronger enquiries again.”

The Story Continues...

With the link farm issue resolved and SEO authority stabilised, the next phase focuses on scaling
local visibility, strengthening high-quality backlinks, and expanding organic growth through
sustainable SEO strategies that support long-term rankings and lead generation.

Lost rankings after a Google update or spam backlink issue?

Let’'s rebuild your SEO the right way
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